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DIGITAL EDITION BIOFACH INDIA 2020

India’s biggest event for Organic Industry, BIOFACH INDIA 2020, concluded on 31t October
2020 after three days of deliberations between industry leaders & policy makers this
time on a digital engagement platform. More than 3000 business visitors and over 50
companies and 200 international delegates from over 30 countries, attended the digital
edition organized by NlUrnbergMesse India jointly with APEDA, Ministry of Commerce
and Industry, Government of India.The event provided an opportunity for key stakeholders
in the Organic Industry, space to assemble online together and talk about the issues
facing the industry and charter the road ahead.

The event was supported by all International and National Stakeholders — IFOAM (International
Federation of Organic Agriculture Movement), OFAI (Organic Farmers Association of India),
ICCOA (International Competence Centre of Organic Agriculture), and AIOI (Association
of the Indian Organic Industries)

The participants at the event strongly felt that rapid growth in the organic industry,
especially in organic Groceries Products and Raw Materials, is essential for better health of
the masses. The Indian Organic market is set to emerge as one of the largest Organic
market globally in the coming years.

Over 200 international buyers from more than 30 countries met with participants, digitally
during the 3 days of the event.

Key Highlights of the digital event

Over 3 OOO attendees

during the 3 days

of the event.

Display of over

2 00 organic brands

www.biofach-india.com
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Themed around ‘Opportunities for Organic Food Trade in National and International
Markers Post COVID, the three day conference had back to back sessions highlighting
topics like Enhancing Cross Border Trade : Interaction on Import and Export related
opportunities and challenges for Indian Organic Industry, Promoting Innovative Ecosystem
in India for Organic Industry, Online & Offline Industry trends in the organic retail market
in India post corona with 2 dedicated Farmer’s Session and Government Industry Interaction

International Speakers

Germany Sri Lanka Croatia

Indonesia

Save your dates for the next edition

BIOFACH [NDIA

into organic

October 28 - 30, 2021
India Expo Centre, IEML,
Greater Noida, Delhi-NCR, India
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